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"If you watched the complete election cycle and figured Trump was nothing but a lucky clown, you missed probably the
most important perceptual shifts in the annals of humankind. I' Il fix that for you personally in this book.s win, doing so a
week after Nate Silver place Trump’ " -re hardwired to react to emotion, not reason. The mainstream mass media
regarded Trump as a novelty and a sideshow. But Adams recognized in Trump a level of persuasion you merely see once
in a era.and if the right buttons are pushed, we decide we agree with the speaker and invent reasons to justify that
decision after the truth. Trump triggered substantial cognitive dissonance and confirmation bias on both the left and the
right.Stop wasting time on elaborate display preparations.com blog. We may listen to 10 percent of a speech—t whether
Trump was best or wrong, good or bad. ” The point isn’a hand gesture here, a phrase there— Win Bigly goes beyond
politics to look at persuasion tools that can work in any setting—Planting basic, sticky ideas (such as for example “ For
instance: - usage of the admin passwords to human beings.s directionally accurate but includes a big exaggeration in
it. Everyone will spend unlimited hours discussing how wrong it really is and will remember the issue as high priority.s
odds at 2 percent in his FiveThirtyEight.Crooked Hillary” We’ Inside, you'll learn which the different parts of your
messaging matter, and where you can wing it all. - the same ones Adams saw in Steve Jobs when he committed to Apple
decades ago. Adams offers nothing significantly less than “ Just look for a phrase without earlier baggage that grabs
your viewers at an psychological level. Adams was one of the earliest public statistics to predict Trump’) is more
powerful than stating details.If you want to convince people that something is important, claim that’ This is a must
read if you care about persuading others in any field—or in the event that you just desire to resist the tactics of
emotional persuasion when they’re used on you.
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Marketing Techniques UTILIZED BY Donald Trump To Gain The Election, By THE PERSON Who Knew Trump Was Going To
Win From The Beginning This is a book on marketing, as put on winning a presidential campaign.Adams helps it be clear
that just because he might admire the marketing savvy of Donald Trump, he is not a huge supporter. Among the best
features of the book is that Adams gives you little marketing lessons in aspect notes that connect with the chapter they
are in. Adams is usually a trained hypnotist, and provides us convincing arguments as to how which allows him insights
into individual nature that a lot of don't see. One of the most interesting parts of the reserve.Did you know that in the
Dilbert cartoon strip, Dilbert has no last name? The city is by no means given. dilbert's boss does not have any name.
Adams clarifies why in the reserve. Trump, Trump, Trump. Here's my break down of the meats of the book: 50% is good
sense and logic 35% could be easily determined by somebody with median intelligence 15% is usually stuff | haven't
really thought very much about, but once | considered it, it became obvious (or | totally disagreed with it) ----- 100%
My observations are not unique to the book.These were not political strategies. They are marketing strategies. What
occurred to the intelligent analysis he offered in the Maher interview? And he was increasing against several contender
which were far even more qualified, far better liked, but understood nothing about marketing.When Trump branded Jeb
Bush mainly because "Low energy Jeb".| purchased the audible edition and | really like that the writer reads it himself.
Nevertheless, you could replace the term "Persuader” with "Con Man" and these methods would still match. And, he was
correct. Trump used a combination of branding of people in his way, brief powerful slogans ("Build the wall structure!"),
Promises that hit many voterswhere they lived.And Trump sucked all of the interest in the race out from the room. Every
news show was discussing Donald Trump, and almost nobody else.This book outlines how Donald Trump did it, what
marketing principles and strategies were used, and the results. Adams actually knows his stuff, and it displays in his
writing. This sentence seems the elevation of arrogance if you don't read the reserve and then it is par for the program.
He received.Adams also spends a while explaining why Trump's methods done the public, and just why we are vunerable
to such manipulation in advertising.. | am not a trump enthusiast but | do discover him interesting, who couldn’t? The
reserve is unique, as far as | understand. | thoroughly enjoyed the book. I' m a salesman and marketer myself. My
hardback copy is filled with notes inthe margins. By now you' re questioning, "But how about his chapter entitled ' How
to use persuasion running a business and politics?' " And, you would be right to wonder. Most of the techniques Adams
displays in the book are those of a Master Persuader.. It's just something | observed.| think you' Il be stunned by how
clear Scott Adams thinking is, regardless of what your political persuasion.One slight criticism. Adams gives Trump
himself credit for the advertising techniques used in the campaign. But also for other Master Persuader applicants (like
Expenses Clinton, Ron Reagan, Barack Obama) he says the methods were from the candidate or someone behind the
scenes. it’s great. Not a Trump fan, but this reserve is blowing my mind I love a book that makes you query how you
think, that one has me feeling like | simply fell straight down the rabbit hole. After reading all Tony Schwartz had to
state about Trump (Schwartz in fact wrote Art Of The Deal), | suspect that another marketer was behind the scenes with
Trump. The publication is based largely on three premises: 1) people are mostly illogical, 2) the author (Scott Adams)
predicted that Donald Trump would earn the presidency, and 3) the writer knew this because he knows even more about
persuasion than a lot of people.This is actually the only book I' ve seen that covers the marketing methods used to win a
political election. Using Trump as a research study for how persuasion could work is certainly a genius move. Just what
exactly these non-fiction authors do is normally construct their books like a novel, filling them with unnecessary details
and fluff that you anticipate (and are ready to put up with) in fiction.This book appears to elevate the art of persuasion
most of all, including facts and justifying narcissism. This entire publication is like hearing your boring uncle blather on
about how exactly smart he's.. No, it won't be. This book is indeed a proof text “that humans do not see reality as it
exists.” A Book Review of "Win Bigly" by Scott Adams (creator of the comic strip "Dilbert"). It soon became obvious why
he enjoys and supported Trump most of the campaign—because they' re much as well.” But unfortunately, | found it
distressing.The author states: “My primary point of the book is that human beings do not see reality since it exists.” Also
to that | claim, Adams proves his humanity with this hypothetical reserve.” And, "Hello reader.The only logical
explanation can be an affiliate offer. He states, “My viewers on Periscope unanimously agreed that they noticed it (that
details don’t matter when picking a President) from me 1st. Scott Adams here.A friend who is also a devoted reader



recommended this reserve saying, “I think you will find it interesting. | can't recommend it more than enough. And |
suppose they would benefit from the rare pleasure of selecting Adam’s opinions agree with their worldview. It’s hard to
miss the irony of his repeated promises to be a great persuader (he repeatedly boasts he is one of the main reasons
Trump was elected) since neither his book nor his only source are even near to the top 10,000 in Amazon product sales.
All political and self-improvement books are exactly the same, which is why | hardly ever read them. Once again, he
writes almost specifically in personal opinions. It’s not about how awesome trump can be, (although there is some of
that too) it’s about the power of persuasion and it’s about understanding what motivates and effects people. Fail
Bigly!One of my “persuasion” heroes is Michel Montaigne and the comparison this reserve draws to his classic essays are
stark indeed.A few sentences contextually sum it up for me. He phone calls Trump’s reason for taking out of the Paris
Environment accord “one of the best High-Ground Maneuvers in contemporary history,” and continues on to posit that “he
caused it.”He also opines the “Scott-caused-it” persuasion filter where he considers whether he simply predicted or
actually caused Trump’s “unexpected” election victory (in a few small way) with his very own persuasion.This is not a
book about Trump's policies, his goals, his direction for the united states. --- that is the part I' m missing!” Too repetitive
and self-promoting content Didn’t find this book interesting at all. Not at all what | was expecting. He made insightful
points about how Trump used borderline hypnotic advertising tactics to not just promote himself as a presidential
applicant, but also how Hillary Clinton was so bad at this that she in fact harm herself with her personal terms and
slogans, and therefore made Trump look more qualified as a global leader in comparison. He claims that sometimes
“artwork desires an enemy” and if this reserve could possibly be called art, after that yes, | am today an enemy. Wow, did
| obtain suckered into buying this book. | can summarize it in two quips: "Hello. Instead, it's nearly humorless. It has me
questioning everything Personally i think like | have a good rational opinion on and is certainly helping me understand
why it is that people who | believe are reasonable in additional instances can have confidence in things that | think are
so obviously incorrect. If you browse the blog there's nothing new here. This book is a restatement of the most obvious
This book reminds me why | don't read much non-fiction. His writing there is superficially modest, making it difficult for
me to tummy. If you're not used to Adams' writing that is definitely much easier than reading a huge selection of blogs
and the publication is basically a "greatest hits" assortment of Adams' best blogs during the advertising campaign. His
descriptions are largely correct, but they would be even more credible if written by a observed psychologist or
sociologist. Adams is a businessman, a comic-strip writer, and a "educated hypnotist”. Oh, and he's rich, too. Unless
Adams is actually parodying himself in this reserve, | think it is very perplexing - almost unfortunate. Changed my entire
life, or will the moment | read it Great preparation for the coming rule of electronic overlords, who | for one welcome.
Such an insightful person ought to know better than to create simplistic windmills at which to tilt. The author views all
interactions, press, conversations, events, and culture through a prism of his concept of Persuasion. Fascinating, but Not
Terribly Persuasive Scott Adams places far too much importance by himself counsel. In the initial couple chapters,
Adams seems extremely gleeful about being correct in his prediction. It had taken Scott Adams 250 web pages to say
what | could have quickly said in under 50. The issue with a 50-page book is that people won't pay as very much for it
as they would for a 250-page hook, even if which means buying 200 webpages that are not needed. | can observe how
some are placed off by the Trump adoration in this book but | believe they are missing the point.Whatever you imagine
of Donald Trump, that is a convincing (and entertaining) book about the marketing principles and strategies Trump used
to assemble an evergrowing loyal base, and eliminate the competition.”The writing design of the author came across as
disingenuous and laced with false humility, albeit engaging. The vast majority of these authors aren't smarter than me
and have nothing at all to inform me that | don't already know or can't conveniently figure out for myself. However, they
are making hundreds of thousands doing it (that i am admittedly NOT doing!This book is indeed a proof text “that
humans do not see reality as it exists. This is not in any way saying the persuasion filtration system itself is bad - it's
absolutely amazing and changed my whole worldview on Trump and lifestyle in general.). Disappointing This book is
actually exhausting. |' ve loved many Dilbert comic strips, so | expected this publication to end up being amusing.This
book felt like one big multi-level marketing presentation for the persuasion skills of the writer. | knew Trump would win.
Thankfully, he says many times that book is even more entertainment than research, and he displays it by quoting one



source (a friend) twenty-four moments and few if any others. Trump? That is a book that studies how Trumpwon the
election, and just why. And it's fascinating.” The reserve is normally boring, exhausting, bland. Boring Scott Adams does
only repeat the same items over and over to you. If you are in politics, this is a reserve you study.One stage that's not in
the reserve. What I d read instead was a ordinary right wing screed about how great Trump can be and how bad liberals
are, even topped with subtle threats in regards to a looming civil battle if liberals don't learn to be good to Donald the
king. 5 stars not really because | trust everything in this publication, but because it is a mind bending knowledge. That's
yet another chapter of Boring Scott Adams telling you bigly-wise of just how much he's deeply in love with Trump, how
great Trump did this, that, and the other thing. It goes without saying that very few people will trust everything in this
publication, but the author can be interesting, thoughtful, and he presents methods that are not difficult you can
attempt out in true to life to see if they' re effective or not. At the end of the discussion you don't care, and by the very
next day, you' ve forgotten it completely. Adams is right about #1 and #2, but his conclusion (#3) is quite flimsy. If you
were a regular reader of Scott Adams' blog from 2015-16 there's really nothing at all new here.!l am hard-pressed to
determine an viewers for this book apart from the Trump base. Trump propaganda disguised as hypnotic insight |
watched his interview on Bill Maher and was thoroughly impressed. Later he turns to the more credible topics of
reasoning and fallacies, including "confirmation bias". Just in the event that you go through Scott Adams' blog during
the Trump campaign there's really no reason to read it again. In fact, | was fascinated. For example, "Make America
Great Again” is tough to top, but countering this slogan basically with "Her" comes off as dull and personal centered.
Too repetitive and self-promoting content material.it branded Mister Bush, and the brand stuck. He hit right to the
primary of everything | wanted to understand about how exactly Trump won. Trump produced his slogan about the
country, Hillary produced hers about herself. All true. So, | want to learn. | was thrilled to discover that he'd created a
publication expanding (I would hope) on a few of the factors he made in the Maher interview. Won't that become the
chapter that tells you all of the secrets? Trump might not know very much about politics, but he sure understood a
whole lot about marketing.
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